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Future expansion

Thought-Leadership
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After been almost 2 decades in business, 

LakshHR is re-branding itself as The LHR Group.



The new name has a more global appeal - in line 

with our ambition to grow our company 

internationally.



The LHR Group is leveraging all its expertise to 

position itself as a thought-leader in the 

recruitment industry, sharing our learnings of all 

these years with you. Hence, it became crucial to 

have design new branding elements, 

representing professionalism and timelessness.

is nowWhy Rebrand? LakshHR The LHR Group
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Passion Commitment to Growth Impact

Ownership Integrity Relationships

CORE VALUES

VISION

To be the most trusted and innovative recruitment partner, setting new 
standards for talent acquisition globally.

MISSION

To empower organizations to build world-class teams through expert 
recruitment and cutting-edge talent acquisition strategies.



Tagline

Logo The primary logo consists of a logomark and a logotype having the 

company name and tagline. Logomark significance

 Indicates four humans in collaboration and team spirit

 Symmetric from all sides, representing a balanced and methodological 

approach.
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Company NameLogomark
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Overview Correct logo usage has been shown on different backgrounds. White logo 
on green background is the standard template. 


The logomark can be used separately, but the same is not true for the 
logotype.
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Logo  
Safezone

The logo safezone is a required amount of space that needs to be around 
the logo or the symbol to ensure legibility. The zone defines the minimum 
spacing distance from the page edge, object, text or image. There should 
always be clear space worth the height of the symbol around the logo.



No skewing

No boxing in No rotating No rearranging

No layering No using only logotype
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Misuse The logo must not be altered in any manner in terms of shape, size, colour, 
form, line thickness, proportions or placement. 



Montserrat
Regular Medium Bold
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Font Type
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Montserrat
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Lorem ipsum dolor sit amet, 
consectetur adipiscing 
elit,sed do eiusmod tempor 
incididunt

The LHR Group Typography 08

Font Type Montserrat - Modern & Sophisticate
 Montserrat is modern, clean, and elegant design

 It enhances readability, and makes the final output appear polished 
and professional.
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Blue Lagoon White
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Primary Palette

Our primary colour palette consists of two colours - 
Blue Lagoon and White. 
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Secondary Palette

Sea Green and Diamond colours, along with their various tints and the tints of Blue Lagoon, comprise our 
secondary palette. They are for making graphic content.




